
Middlesex United Way

C L & P  a n d  Y a n k e e  G a s ,  
Northeast Utilities Companies are taking  
action to advance the common good 
by partnering with United Way. As a  
Platinum level sponsor, they are  
providing the building blocks for 
a good quality of life—education,  
income, health and housing.

You can take action, too! You can 
give, advocate and volunteer and help  
advance the common good for all. 

Visit our website for local volunteer  
opportunities and to donate online at  
www.middlesexunitedway.org.

GIVE. ADVOCATE. VOLUNTEER.

LIVE UNITED
®

GIVE. ADVOCATE. VOLUNTEER.

MIDDLESEX UNITED WAY
2 0 1 0  A N N U A L  R E P O R T

This ad was made possible by our 2010/11 Corporate Sponsors

   Platinum Sponsors:  

   Platinum Media Partner:        

   Tocqueville Family Business Partners:

Gold Sponsors:  Advanced Copy Technologies, Inc. KGS Insurance Services/AmeriBen Alliance
 Harding Development Corporation  Webster Bank

Be a superhero!
You have the power to create real, lasting 
change in our community...to help those in 
need. One gift to United Way advances the 
common good for all.

This is your invitation to join the movement. 
Please give generously to Middlesex United 
Way’s 75th Anniversary Campaign.

Make a donation online at  
middlesexunitedway.org or through  
your company’s workplace campaign.

GIVE. ADVOCATE. VOLUNTEER. LIVE UNITED®

2011/12 CORPORATE
SPONSORSHIP PROGRAM

Enhance your visibility  
by partnering with one of the 
world’s most valuable brands.

Middlesex United Way

Middlesex United Way

2010-11  
CAMPAIGN  
AWARDS  
BREAKFAST

Many Thanks to Our 2010-11 Corporate Sponsors

   Platinum Media Partner       Platinum Sponsors

Gold Sponsors

Tocqueville Family  
Business Partners

Silver Sponsors
A.R. Mazzotta Employment Specialists 

Liberty Bank 
PrimePay 

Tower Laboratories

Bronze Sponsors
Attention to Detail • Essex Savings Bank • Konowitz, Kahn & Company, P.C.  

State Farm Insurance

Advertise your company and reinforce your repu-
tation as a good corporate citizen with custom-
ers, employees, and Middlesex County residents. 
Experience the guaranteed reach of local market-
ing exposure and benefit from the positive image 
of supporting Middlesex United Way.

How It Works
Our corporate sponsors provide a single  
donation that supports United Way’s 2011/12 
special events, campaign materials, and  
marketing programs, eliminating multiple  
sponsorship requests. In return, your company’s 
support is promoted throughout the year.

Guaranteed Visibility
•	 We link your company to the general public 

and more than 7,500 loyal donors and volun-
teers.

•	 You receive year-round identification at  
special events and in advertising and key 
communication pieces.

Return on Investment
•	 Our sponsorship packages deliver tangible 

impressions and measured media value far 	
exceeding the cost of sponsorship.

•	 Four levels of sponsorship are available to 
best fit your budget and meet your needs. 
Packages start as low as $1,000.

Turnkey Partnerships
•	 We will provide a sponsorship summary.
•	 You will receive first right of negotiation in 

the following year.

Term 
September 1, 2011 – August 31, 2012

The Advantages of 
Sponsorship

Value of the  
United Way Brand
•	 Ranked at number 26 in the Top 50 

of most valuable brands according to 
Forbes magazine with a brand value of 
$14.3 billion. 

•	 United Way was the only non-profit 
included in the list. 

•	 Ranked #1 in “The Philanthropy 400” 
in The Chronicle of Philanthropy as the 
most successful charity.

•	 LIVE UNITED now has 43% public  
recognition since launching in the 
spring of 2008.

•	 United Way has 91% recognition from 
the general population.

•	 Nearly $125 million worth of  
donated media has been made  
possible through our unique partner-
ship with the Ad Council, who  
embraced the LIVE UNITED message.

•	 LIVE UNITED is ranked in the top 10 of 
all Ad Council campaigns.

Middlesex United Way

100 Riverview Center, Suite 230, Middletown, CT 06457
(860) 346-8695 • www.middlesexunitedway.org
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